The Power of the Spoken Word

~Analyzing Rhetoric~
Speech is power: speech is to persuade, to convert, to compel – Ralph Waldo Emerson

There is nothing in the world like a persuasive speech to fuddle the mental apparatus, upset the convictions, and debauch the emotions of an audience not practiced in the tricks and delusions of oratory – Mark Twain

Make sure you have finished speaking before your audience has finished listening – Dorothy Sarnoff

P

resident Woodrow Wilson was once asked how long it took him to write a good speech.  He answered, “That depends.  If I am to speak 10 minutes, I need a week for preparation.  If 15 minutes, three days.  If half an hour, two days.  If an hour, I am ready now.”   While Wilson was certainly not wholly serious, his point is well taken: an effective speaker engages his/her reader and makes every word count.  While this certainly involves a speaker with polished oratory skills, a good speech truly begins with an excellent speech writer.  One who can make words sing, sizzle, instruct and inspire. (And our politicians generally hire the best!)  

As we continue in our study of rhetoric, this assignment will give you an opportunity to analyze some of the most finely honed examples of argument and persuasion – the spoken word.  For this project, you will work in groups to prepare an analysis of a major American speech. 

Directions:  In pairs, the task will be to break down your chosen speech through both written analysis and annotation (directions below). In addition, each group will be assigned a specific analytical “lens” through which you will present a brief presentation to the class (see directions).  There will be class time for groups to work on this project, and in order to receive a grade, it is important that all members are present and willing to put forth the same amount of effort.  At the end of the presentations, all students will take a summative exam that will measure their ability to apply their knowledge to a different speech.
ANNOTATING THE TRANSCRIPT:  

1. On a separate piece of paper, typed, provide a written analysis of the speech using each of the four components of the Rhetorical Square: 
a. Speaker’s message/central argument

How does s/he lay the groundwork for the argument?  What are the secondary arguments?  How does s/he bring them together?  Note the elements of structure.

b. Speaker’s purpose

Consider the context of the speech: The occasion or the time and place it was delivered.  What does the speaker wants to achieve? (also look beyond the obvious purpose)

c. The Speaker’s Intended Audience

Who is the target audience?  Who is included/excluded?  Does the candidate identify with 

this group?  How do you know?

d. Speaker’s Voice/Persona

What is the tone of the speech?   Where is it evident?  Consider the connotation of words s/he uses.  How does the orator manipulate the listener’s imagination to achieve his/her purpose?  Look for specific words, phrases, and sentences.
2. For each of the four components (above), include at least one example from the speech for support (more than one is recommended, however).  For best results, analyze the words as well as the structure.

3. Beneath the Rhetorical Square information, include a paragraph in which you explain how the writer has developed ethos within the speech.  Provide examples for support.  
4. For this typed sheet, be sure to include an MLA heading that includes all the group members’ names, as well as the title of the speech and the speaker.  Staple this sheet to the front of the annotated speech prior to turning in.

5. On the actual transcript (you may want to cut, paste, and double space it before you print it), neatly underline and identify (in the right hand margin) all literary devices/rhetorical structures, such as metaphor, simile, personification, alliteration, parallelism, repetition, rhetorical questions, allusions, etc.

6. Also on the transcript, identify (in the left hand margin) all examples of logos (logical appeals), and pathos (emotional appeals).

7. The annotated transcript should present a “final draft” appearance and will be evaluated not only for completeness of analysis, but “presentation quality.”  It should be complete and easily “navigated.”  The transcript will be due one day before the actual presentations begin.

THE PRESENTATION

1. Each group will create and present a short analysis to the rest of class, explicating the use and function of one of the following one of the following rhetorical components (lenses) in the speech (drawn from a hat):

· Author’s Message

· Author’s Purpose

· Author’s Intended Audience

· Author’s Voice/Persona

· Ethos

· Pathos

· Logos

· Figurative Language

· Repetition

· Parallelism, Allusions/Alliteration/ Rhetorical Questions  
2. Begin with a thesis statement that provides an introduction to your presentation

3. Must provide strong examples of the assigned component using many direct quotes from the text.

4. Must include explanation of how the specific quotes contribute to the overall speech.
5. Presentations must include some type of visual that makes it possible for students to view the quotes.

6. Presentation will last approximately 5 minutes and all group members must participate.
7. End with a concluding (and rehearsed) closing statement; then take a pause and say “Thank You,” so the audience knows your presentation has come to an end.  Don’t just say, “that’s it” or “it’s over.”

In order to receive a group grade, all members must be present for class meetings.  Groups are expected to keep discussion notes each day (noting all work accomplished and which students were in attendance).  One or two people must not do all the work; thus, all responses must be written out ahead of time by the group before someone takes it home to type on the computer.
